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Ready to take your funeral home’s social media efforts to the next level? Or perhaps you're
not sure where to start? The NFDA Social Media Hub helps funeral homes get started

and stay active on social media - quickly and professionally — even with limited time or staff.

‘ \' { 1] ¢ '_ As a subscriber, you'll have access to:
- i - A library of 45 ready-to-use posts immediately when you subscribe

. i -t \ [ (alal B - Eight posts from the NFDA Social Media Hub content library every month
W WEGAE AVWE % OGS » Quarterly drops of new content libraries
| L - Graphics and captions, plus suggested hashtags
‘ R - Tools to create and publish an unlimited number of your
e own custom posts
- Subscriber resources, including guides to help you decide what to post,
how to respond to comments (even the challenging ones!), how to
customize captions and more

For many children, the 10ss of a pet is their first encounter with grief. Being honest,
gentle and open allows them to process that loss in healthy ways. Créaling Space
for memories - through drawings, planting a garden or sharing stories - help
children understand that grief is a natural part of loving deeply.

Qur funeral home is a resource for families looking 0 honor a pet's life in simple,
meaningful ways that suppart healing for children and adults alil
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Subscribers have access to a library of exclusive social media posts,
inspired by NFDA's consumer engagement

initiative Remembering A Life, that are ready to post on Facebook and/or
Instagram.

Plus, a free 30-minute onboarding call will get you started in minutes!
Available to NFDA members for $75 per month, billed monthly. Cancel anytime.
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